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MANAGING SPORT FACILITIES
Human Kinetics Publishers Managing Sport Facilities, Fourth Edition With
Web Study Guide, draws theory and application into an engaging, practical
guide for eﬀectively managing a sport facility. Topics include building
design and construction, operations, marketing, legal issues, ﬁnance, and
event management.

MANAGEMENT OF ANIMAL CARE AND USE PROGRAMS IN RESEARCH,
EDUCATION, AND TESTING
CRC Press AAP Prose Award Finalist 2018/19 Management of Animal Care
and Use Programs in Research, Education, and Testing, Second Edition is
the extensively expanded revision of the popular Management of
Laboratory Animal Care and Use Programs book published earlier this
century. Following in the footsteps of the ﬁrst edition, this revision serves
as a ﬁrst line management resource, providing for strong advocacy for
advancing quality animal welfare and science worldwide, and continues as
a valuable seminal reference for those engaged in all types of programs
involving animal care and use. The new edition has more than doubled the
number of chapters in the original volume to present a more
comprehensive overview of the current breadth and depth of the ﬁeld with
applicability to an international audience. Readers are provided with the
latest information and resource and reference material from authors who
are noted experts in their ﬁeld. The book: - Emphasizes the importance of
developing a collaborative culture of care within an animal care and use
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program and provides information about how behavioral management
through animal training can play an integral role in a veterinary health
program - Provides a new section on Environment and Housing, containing
chapters that focus on management considerations of housing and
enrichment delineated by species - Expands coverage of regulatory
oversight and compliance, assessment, and assurance issues and
processes, including a greater discussion of globalization and harmonizing
cultural and regulatory issues - Includes more in-depth treatment
throughout the book of critical topics in program management, physical
plant, animal health, and husbandry. Biomedical research using animals
requires administrators and managers who are knowledgeable and highly
skilled. They must adapt to the complexity of rapidly-changing
technologies, balance research goals with a thorough understanding of
regulatory requirements and guidelines, and know how to work with a
multi-generational, multi-cultural workforce. This book is the ideal
resource for these professionals. It also serves as an indispensable
resource text for certiﬁcation exams and credentialing boards for a
multitude of professional societies Co-publishers on the second edition are:
ACLAM (American College of Laboratory Animal Medicine); ECLAM
(European College of Laboratory Animal Medicine); IACLAM (International
Colleges of Laboratory Animal Medicine); JCLAM (Japanese College of
Laboratory Animal Medicine); KCLAM (Korean College of Laboratory Animal
Medicine); CALAS (Canadian Association of Laboratory Animal Medicine);
LAMA (Laboratory Animal Management Association); and IAT (Institute of
Animal Technology).

ATD'S HANDBOOK FOR TRAINING AND TALENT DEVELOPMENT
American Society for Training and Development Start, Build, and Navigate
Your Training and TD Career ATD’s Handbook for Training and Talent
Development is the premier resource and compendium of everything a
training and talent development (TD) professional needs to know to start,
build, and navigate a thriving career. Now in its third edition and grounded
by the Talent Development Capability Model, this is more than a revised
volume. This edition oﬀers an up-to-date view of the growing roles of
talent development professionals, our changing world of work, and the
critical need for business alignment. Edited by Elaine Biech, the third
edition is divided into eight sections comprising 57 chapters authored by
100 expert practitioners—the brightest thinkers in the ﬁeld—who share
foundational and advanced perspectives and information. The Handbook
dives deeply into growing professional expertise and personal skills, virtual
learning and remote work, trends aﬀecting TD, managing organizational
and career change, growing roles in TD, and understanding organizational
impact and business alignment. Fifty online tools are available to
download, and there is also a glossary and references. TD professionals,
keep this practical, companionable volume close by; it’s the reference you
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will always turn to. A Who’s Who of Talent Development Experts and
Leaders Contributors Section I: The Foundations of Learning and
Development: Tacy Byham Contributors: Lorrie Lykins • Becky Pike Pluth •
Jonathan Halls • Preethi Anand Section II: Planning a Career in Talent
Development: Beverly Kaye Contributors: Morgean Hirt • Rich Douglas •
Catherine Lombardozzi • Ryan Gottfredson • Travis Waugh • Jean Greaves
Section III: Training and Development Basics: Bob Pike Contributors: Angel
Green • Ingrid Guerra-Lopez • Sharon Boller • Brian Washburn • Crystal
Kadakia and Lisa Owens • Hadiya Nuriddin • Mhairi Campbell • Nancy
Duarte • Jeﬀ Davenport • Jim Kirkpatrick • Wendy Kirkpatrick • Jack Phillips
• Patti Phillips Section IV: Enhancing and Supporting Talent Development:
Elliott Masie Contributors: George Hall • Jennifer Hofmann • Maureen Orey
• Emma Weber • Diane Elkins • Cindy Huggett • Cindy Clay Section V:
Required Forward-Focused Proﬁciencies and Attitudes: Rita Bailey
Contributors: Wendy Gates Corbett • David Macon • Greg Owen-Boger •
Dale Ludwig • Michael Wilkenson • Dianna Booher • Maria Morukian • Alex
Adamopoulos • JD Dillon Section VI: Expanded Roles of Talent
Development: Kimo Kippen Contributors: Wendy Axelrod • Barbara
Goretsky • Halelly Azulay • Jenn Labin • Laura Francis • Kim Barnes • Bev
Scott • Andrew Sobol • Tammy Bjelland • Lou Russell Section VII: Aligning
the Learning Function to the Organization: Ken Blanchard Contributors:
Jack Zenger • Joe Folkman • William Rothwell • Angela Stopper • Aileen
Zaballero • Jim Kouzes • Barry Posner • Kevin Cope • Norma Dávila •
Wanda Piña-Ramírez • David Vance • Emily Wood Section VIII: Talent
Development’s Role for Future Success: John Coné Contributors: Holly
Burkett • Tonya Wilson • Andy Trainor • Dave Forman • Christie Ward •
Jennifer Stanford • Karl Kapp • Jessica Briskin • Larry Wolf

SUCCESSFUL ONBOARDING: STRATEGIES TO UNLOCK HIDDEN VALUE
WITHIN YOUR ORGANIZATION
Mcgraw-hill CAPTURE THE ONBOARDING MARGIN WITH THE "4 PILLARS" OF
SUCCESSFUL ONBOARDING "Bringing a new employee on board can be the
start of a rewarding relationship or the beginning of a missed opportunity.
This smart book can teach you how to make the most of each employee's
career starting on Day One." —Daniel H. Pink, author of DRIVE and A
WHOLE NEW MIND "This book has the potential to change the way that we
think about new hires and what is possible from the group. With the
instruction provided, you can migrate onboarding from the administrative
to the strategic, and deliver far greater value for your enterprise." —Betty
Thompson, Senior Vice President, People Services, Booz Allen Hamilton
"People are a company's most important asset. Successful Onboarding
makes the case for the importance of eﬀective onboarding in setting up
employees for success." —Stephen Squeri, Group President, Global
Services and Chief Information Oﬃcer, American Express Company "Hiring
employees is the biggest investment most organizations make.
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Understanding how to make sure that investment sticks is what
onboarding is about, and Successful Onboarding shows you how to do it
right." —Peter Cappelli, Director of the Center for Human Resources, The
Wharton School, The University of Pennsylvania; author of TALENT ON
DEMAND Fact: 1/3rd of all external hires are no longer with the
organization after 2 years. What can you do about it? In a word:
onboarding; although poorly understood, subject to narrow deﬁnitions, and
with limited best practice understanding or management rigor. Consultants
Mark Stein & Lilith Christiansen have worked with leading companies on it,
and they've synthesized their work into a ready to use system. With
Successful Onboarding, you can: Rewrite the employer-employee
compact—to everyone's advantage Reduce time-to-productivity—while
increasing the level of productivity and retention Make improvements at
the systemic level—with gains realized with regularity * Enroll new hires in
your company's strategic plan Successful Onboarding provides a business
case, a systemic approach to the entire process, and instructive inside
stories from Apple, Starbucks, Netﬂix, Microsoft, Baird, Bank of America,
John Deere, and dozens of other industry leaders. “This is a terriﬁc
resource for anyone wanting to create an eﬀective onboarding program.”
—Mindy Moye, Ph.D., Manager Employee Engagement, John Deere “In
Successful Onboarding Lilith and Mark demonstrate the ﬁnancial impact
that the onboarding process can have on your organization, and provides a
roadmap for improving your return on investment. The book has already
changed the way we think about onboarding in our organization.”
—Andrew Blocher, Chief Financial Oﬃcer, Federal Realty Investment Trust
“Goodbye old-school orientation and welcome to onboarding. A great
reference to tailor your onboarding based on your culture and strategy.
This book demonstrates how sound and creative onboarding can prevent a
lot of voluntary oﬀ-boarding from high performing employees.” —Sonia
Narang, Director, Leadership & Organization Development, Sony Pictures
Entertainment “Every company leader who is serious about delivering
results through people should read this book. Successful Onboarding not
only gives a roadmap to successful hiring and retention, but also addresses
the common pitfalls that lead to adjustment struggles, discouragement
and skepticism from new hires. This book rings true to those of us who
coach leaders in the onboarding transition.” —Kate Ebner, Co-Director,
Georgetown University Leadership Coaching Program, Principal, The Nebo
Company “This is an important book for business leaders who want to
assure employee engagement from Day One! Practical and instructive, the
book gives leaders everything required to plan and implement an
onboarding strategy that provides maximum organizational beneﬁts. Not
only does the book convincingly build the business case for excellence in
onboarding, the authors lay out in the clearest of terms a ‘recipe’ to assist
practitioners to plan and implement a strategy that will contribute the
results we are all looking for….engaged employees who choose to build a
career in our organizations and contribute to organizational success in the
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long term! Well done, Mark and Lilith!” —Bonnie DuPont, Corporate
Director; Former Group Vice President, Corporate Resources, Enbridge, Inc.
“Successful Onboarding could easily be titled Maximizing Your ROI. If you
adopt the authors’ perspective and follow the best practices they present,
your organization will get the greatest possible return on its investment in
new talent. Stein and Christiansen’s work will shift your focus from
activities to results.” —Scott Eblin, Eecutive coach and author, THE NEXT
LEVEL: WHAT INSIDERS KNOW ABOUT EXECUTIVE SUCCESS “An approach
to transforming your organization’s onboarding process from a one-time
transaction to a sustained and integrated employee experience that drives
performance and engagement right out of the gate.” —Matt Motzkin,
Director, Organizational Development, Disney-ABC Television Group “A
comprehensive and highly practical guide to the critical—but
underappreciated—practice of onboarding new employees. The authors
make a convincing business case for strategic onboarding and then outline
a step-by-step process for a positive and enduring outcome.” —Max Stier,
President and CEO, Partnership for Public Service

DEVELOPING LEADERSHIP TALENT
John Wiley & Sons Based on the popular Developing Leadership Talent
program oﬀered by the acclaimed Center for Creative Leadership, this
important resource oﬀers a nuts-and-bolts framework for putting in place a
leadership development system that will attract and retain the best and
brightest talent. Step by step, the authors explain how alignment with
strategic goals and organizational purpose and eﬀective developmental
experiences are the backbone of a successful leadership program. An
authoritative and useful book, Developing Leadership Talent is an essential
tool for any leadership program.

LANGUAGE AWARENESS IN BUSINESS AND THE PROFESSIONS
Cambridge University Press Demonstrates that language awareness and
discourse consciousness are key for critical thinking and communication in
professional contexts.

GLOBAL BUSINESS DRIVEN HR TRANSFORMATION: THE JOURNEY
CONTINUES (PRINT EDITION)
Lulu.com

THE DEFINITIVE GUIDE TO B2B DIGITAL TRANSFORMATION
HOW TO DRIVE UNCOMMON GROWTH BY PRIORITIZING CUSTOMERS
OVER TECHNOLOGY
Frederick Geyer This book guides B2B leaders along a step by step path to
uncommon growth through three transformative shifts: The Digital Selling
Shift to digital demand generation, The Digital Customer Experience
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Makeover to digital customer engagement, The Digital Proposition Pivot to
data-powered, digital solutions. The Deﬁnitive Guide is informed by the
work of Fred Geyer at Prophet, a leading digital transformation
consultancy, and Joerg Niessing at INSEAD, a global standard-bearer for
business education. Rich case studies from Maersk, Michelin, Adobe, and
Air Liquide with best practices from IBM, Salesforce.com, Thyssenkrupp,
and scores of leading B2B companies illustrate how putting customers at
the heart of digital transformation drives uncommon growth. Fred and
Joerg map the route from customer insight to in-market implementation for
each transformational shift in four steps: Where to Play - Identify top
customer growth opportunities, How to Win - Build the strategy to win
customer preference, What to Do - Eﬀectively deliver the strategy, Who is
Needed - Assemble the team to make it happen. The two biggest barriers
to successful digital transformation, eﬀectively using customer data and
enabling employees, are addressed by outlining a clear path to navigate
forward based on best practices from other leading companies. The guide
has won rave reviews from B2B leaders: "This book illuminates the secret
sauce of digital transformation in the B2B space" – David Aaker, renowned
brand strategist and bestselling author. "A thought-provoking exploration
of three crucial transformational shifts for B2B companies" – Vincent Clerc,
CEO, Maersk Ocean & Logistics "This is a great guide to applying best
practices to the formidable challenge of digital transformation in complex
markets and supply chains." – Dr. Lars Brzoska, Chairman of the Board of
Management, Jungheinrich AG. "By providing case examples and step by
step assistance in determining where to play, how to win, what to do and
who to win, this book fulﬁlled my need for inspiring and pragmatic
transformation guidance" – Lindy Hood, Chief Customer Experience Oﬃcer,
Zurich Financial North America

CONTEMPORARY SPORT MANAGEMENT, 5E
Human Kinetics Contemporary Sport Management, Fifth, provides students
with an overview of sport management by presenting extensive
discussions of the foundational aspects of the profession and current
topics from the ﬁeld. The ﬁfth edition continues to engage students with a
full-color format and an integrated web study guide. The text also
discusses the role of social media in revolutionizing the industry and the
signiﬁcance of sport as an international institution. Students will learn the
relevance of legal, sociocultural, historical, political, and psychological
concepts to the management of sport; the professional skills and attitudes
of successful sport managers; and ways in which the globalization of sport
continues to aﬀect sport management professions.

SUCCESSFUL ONBOARDING: STRATEGIES TO UNLOCK HIDDEN VALUE
WITHIN YOUR ORGANIZATION
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McGraw Hill Professional MASTER THE “4 PILLARS” OF SUCCESSFUL
ONBOARDING AND CAPTURE THE ONBOARDING MARGIN Fact: One-third of
all external hires are no longer with the organization after two years. Most
of them begin job-searching after six months. What can you do about it? In
a word: onboarding, the fastest-growing human resources tool in the world
today, although poorly understood, subject to narrow deﬁnitions, and with
limited codiﬁed best practice understanding and management rigor. Global
consultants Mark Stein and Lilith Christiansen have studied and worked
with leading companies on the topic, and they've synthesized their work
into one complete, ready-to-use system, incorporating case learnings from
Fortune 500 companies and other forward-thinkers. With Successful
Onboarding, you can: Realize the best from your talent from the get-gowithout wasting time. Rewrite the employee-employer compact-to
everyone's advantage. Acclimate new hires to your culture-without scaring
them oﬀ. Assimilate new employees of all backgrounds-yet beneﬁt from
their unique skills. Reduce time-to-productivity-while increasing the level
of productivity. Address the speciﬁc needs of individual hiring groups-costeﬀectively. Make improvements at the systemic level-with gains realized
with regularity. While many companies have become very good at
recruiting, today's orientation programs fall woefully short and impact your
bottom-line potential. Successful Onboarding provides you with not only
the business case but also a systemic approach to the entire process, from
beginning to end. You'll be amazed how signiﬁcantly you can increase new
hires' productivity and increase the strategic impact and appreciation of
your HR function. You'll discover the most eﬀective ways to share your
vision, oﬀer early career support, and strengthen your strategic position,
intent, and direction. Along the way, you'll hear fascinating inside storiesthe good and the bad-from Apple, Starbucks, Netﬂix, Microsoft, Baird, Bank
of America, John Deere, and dozens of other industry leaders. In the end,
it's all about people. When your employees are eﬀectively on board and
your system is supporting their success, your company is on track to even
greater performance. visit author's website for more information
http://onboardingmargin.com

ALLY UP
THE DEFINITIVE GUIDE TO BUILDING MORE INCLUSIVE, INNOVATIVE,
AND PRODUCTIVE TEAMS
Morgan James Publishing Diversity, equity, and inclusion (DEI) are the
buzzwords of the business world, but it’s the statistics that sting: 85% of
corporate executives and board members in the U.S. are white men.
Companies are trying to create more inclusive workplaces by creating new
policies and changing hiring practices, but they’re missing allyship. As top
DEI Consultant Di Ciruolo asks readers, “Why should people care about
being allies?”. The current system, she reveals, is full of blame for
inequalities. It is full of shame, too, as insiders at top tech companies
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share eye-opening stories about what DEI is really like in Silicon Valley and
beyond. But allyship isn’t about blame or shame; it’s about action. Now,
Ciruolo shows why allyship is crucial for every business within Ally Up.
Leaders are expected to understand systems of inequality in the workplace
and beyond to promote more inclusive and higher performing teams. Ally
Up is a how-to guide written with exactly those goals in mind.

BUSINESS PROCESS MANAGEMENT DESIGN GUIDE: USING IBM
BUSINESS PROCESS MANAGER
IBM Redbooks IBM® Business Process Manager (IBM BPM) is a
comprehensive business process management (BPM) suite that provides
visibility and management of your business processes. IBM BPM supports
the whole BPM lifecycle approach: Discover and document Plan Implement
Deploy Manage Optimize Process owners and business owners can use this
solution to engage directly in the improvement of their business processes.
IBM BPM excels in integrating role-based process design, and provides a
social BPM experience. It enables asset sharing and creating versions
through its Process Center. The Process Center acts as a uniﬁed repository,
making it possible to manage changes to the business processes with
conﬁdence. IBM BPM supports a wide range of standards for process
modeling and exchange. Built-in analytics and search capabilities help to
further improve and optimize the business processes. This IBM Redbooks®
publication provides valuable information for project teams and business
people that are involved in projects using IBM BPM. It describes the
important design decisions that you face as a team. These decisions
invariably have an eﬀect on the success of your project. These decisions
range from the more business-centric decisions, such as which should be
your ﬁrst process, to the more technical decisions, such as solution
analysis and architectural considerations.

THE AGE OF AGILITY
BUILDING LEARNING AGILE LEADERS AND ORGANIZATIONS
Oxford University Press "The Age of Agility: Building Learning Agile
Leaders and Organizations focuses on learning agility, one of the most
important trends in the business world during the past decade. Some
surveys have found it was the most frequently used criterion to measure
leadership potential. Despite this popularity there are fundamental
questions that need to be answered such as (a) What speciﬁcally is
learning agility? (b) How many facets or dimensions does it have? (c) How
do we measure it? and (d) Can it be developed? It appears that much of
what is known about the construct of learning agility has been gleaned
from its application by practitioners. While this knowledge is an extremely
useful place to begin, there is an urgent need to undergird this
understanding with science. The purpose of this edited book is to
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systematically examine the construct through a more scholarly lens. Over
50 authors - both academic researchers and talent management
practitioners - have contributed to the contents. The goal is to enhance
knowledge of learning agility, distilling and synthesizing scientiﬁc evidence
with best practices"--

INFORMATION SERVICES TODAY
AN INTRODUCTION
Rowman & Littleﬁeld This book demonstrates the ever-changing landscape
of information services today and the need to re-evaluate curriculum,
competency training, professional development, and lifelong learning in
order to stay abreast of current trends and issues, and more signiﬁcantly,
remain competent to address the changing user needs of the information
community.

HANDBOOK OF RESEARCH ON EDUCATIONAL LEADERSHIP AND
RESEARCH METHODOLOGY
IGI Global Education inevitably inﬂuences society and our future. As
literature and experience tells, educational leaders impact not only their
institutions, but ultimately the learning outcomes for a large portion of
society’s members. Educational leaders are charged with more than
creating a viable future for an institution; they are also charged with
contributing to and creating a viable, positive human future—not an easy
task amid the turbulence and disruption of our times. The Handbook of
Research on Educational Leadership and Research Methodology discusses
the evolution of educational leadership knowledge, thoughts, and practices
by sharing the perspectives, experiences, theories, and philosophies
related to educational leadership and research methodologies across all
levels of education. Covering topics such as critical race design, toxic
leadership, and adult learning, this major reference work is a critical
resource for faculty and administrators of both K-12 and higher education,
principals, superintendents, chancellors, directors, pre-service teachers,
teaching instructors, government oﬃcials, librarians, researchers, and
academicians.

PRINCIPLES OF MANAGEMENT 3.0
BASIC GUIDE TO THE NATIONAL LABOR RELATIONS ACT
U.S. Government Printing Oﬃce

THE NEW LEADER'S 100-DAY ACTION PLAN
HOW TO TAKE CHARGE, BUILD YOUR TEAM, AND GET IMMEDIATE
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RESULTS
Wiley The authoritative updated and revised action plan for leaders
entering new roles Your ﬁrst 100 days in a new leadership role are critical
to the success of your mission, your relationship with your new team, and
your career. Turnover is high among new leaders who "didn't work out" and
the costs to them and their organizations are dramatic. The solution is for
every new leader to have an "onboarding" plan. This updated and revised
third edition of the bestseller The New Leader's 100-Day Action Plan
delivers expert guidance to prepare executives for their new leadership
roles, accelerate their results, and reduce turnover. With new chapters and
sample action plans, the third edition: Helps you assess the internal
political culture you'll be facing Explains why your new job doesn't start on
"Day 1" but on the day you accept the oﬀer--and how to use the valuable
time before "Day 1" Explains the "BRAVE" approach to motivating your new
team members by understanding their Behaviors, Relationships, Attitudes,
Values, and Environment Includes downloadable forms to help you plan
Provides advice for your bosses—so they'll know how to help you succeed
The third edition also includes a new 100-Hour Action Plan for crisis
situations, which has been adopted by the American Red Cross. The new
edition also explains how to use social media and other communication
tools to reach and motivate your stakeholders. Discover the right approach
for your new role and engage your new colleagues by fully understanding
the unwritten rules of the new context. The New Leader's 100-Day Action
Plan helps deliver better results faster.

HUMAN CENTERED DESIGN TOOLKIT
AuthorHouse The HCD Toolkit was designed speciﬁcally for NGOs and social
enterprises that work with impoverished communities in Africa, Asia, and
Latin America.

THE BOOK OF ALTERNATIVE DATA
A GUIDE FOR INVESTORS, TRADERS AND RISK MANAGERS
John Wiley & Sons The ﬁrst and only book to systematically address
methodologies and processes of leveraging non-traditional information
sources in the context of investing and risk management Harnessing nontraditional data sources to generate alpha, analyze markets, and forecast
risk is a subject of intense interest for ﬁnancial professionals. A growing
number of regularly-held conferences on alternative data are being
established, complemented by an upsurge in new papers on the subject.
Alternative data is starting to be steadily incorporated by conventional
institutional investors and risk managers throughout the ﬁnancial world.
Methodologies to analyze and extract value from alternative data,
guidance on how to source data and integrate data ﬂows within existing
systems is currently not treated in literature. Filling this signiﬁcant gap in
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knowledge, The Book of Alternative Data is the ﬁrst and only book to oﬀer
a coherent, systematic treatment of the subject. This groundbreaking
volume provides readers with a roadmap for navigating the complexities of
an array of alternative data sources, and delivers the appropriate
techniques to analyze them. The authors—leading experts in ﬁnancial
modeling, machine learning, and quantitative research and
analytics—employ a step-by-step approach to guide readers through the
dense jungle of generated data. A ﬁrst-of-its kind treatment of alternative
data types, sources, and methodologies, this innovative book: Provides an
integrated modeling approach to extract value from multiple types of
datasets Treats the processes needed to make alternative data signals
operational Helps investors and risk managers rethink how they engage
with alternative datasets Features practical use case studies in many
diﬀerent ﬁnancial markets and real-world techniques Describes how to
avoid potential pitfalls and missteps in starting the alternative data
journey Explains how to integrate information from diﬀerent datasets to
maximize informational value The Book of Alternative Data is an
indispensable resource for anyone wishing to analyze or monetize diﬀerent
non-traditional datasets, including Chief Investment Oﬃcers, Chief Risk
Oﬃcers, risk professionals, investment professionals, traders, economists,
and machine learning developers and users.

THE TOTAL ONBOARDING PROGRAM
AN INTEGRATED APPROACH TO RECRUITING, HIRING, AND
ACCELERATING TALENT FACILITATORS GUIDE SET
Pfeiﬀer Help New & Recently HIred Employees Hit the Ground Running "The
Total Onboarding Program is a comprehensive, step by step, guide to
successfully integrating new hires into an organization. For the ﬁrst time,
there is a road map for those who help new leaders develop their own road
maps during the onboarding process. Any organization that wants to
increase its return on human capital needs to utilize the speciﬁc best
practices so clearly described in this invaluable new resource." -- Ben
Dattner, adjunct professor of Organizational Psychology, New York
University and founding principal of Dattner Consulting, LLC The Total
Onboarding Program provides training and HR professionals with a detailed
approach for bringing new and recently promoted employees up to speed
and productive in half the usual time. In this Facilitator's Guide set, George
Bradt -- author of The New Leader's 100-Day Action Plan -- and Ed Bancroft
share a complete training package of proven tools, techniques, and tricks
of the trade that help organizations reduce hiring or promoting risk and
increase retention rates, identify and avoid the most prevalent landmines
that derail new hires, and develop an onboarding framework that can be
consistently deployed in any organization. Based on years of experience
working with Fortune 500 companies, the authors? techniques will inspire
and enable new employees to deliver better results faster. Their program
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presents the core concepts of onboarding -- alignment, acquisition,
accommodation, assimilation, and acceleration ? and includes agendas,
worksheets, and slides for ﬁve meetings and 11 workshops, ranging in time
from two hours to two days, so you are completely prepared to present the
program to teammates.

ARMSTRONG'S HANDBOOK OF HUMAN RESOURCE MANAGEMENT
PRACTICE
Kogan Page Publishers Armstrong's Handbook of Human Resource
Management Practice is the bestselling and deﬁnitive resource for HRM
students and professionals, which helps readers to understand and
implement HR in relation to the needs of the business. It covers in-depth
all of the areas essential to the HR function such as employment law,
employee relations, learning and development, performance management
and reward, as well as the HR skills needed to ensure professional success,
including leadership, managing conﬂict, interviewing and using statistics.
Illustrated throughout in full colour and with a range of pedagogical
features to consolidate learning (e.g. source review boxes, key learning
points, summaries and case studies from international organizations such
as IBM, HSBC and Johnson and Johnson), this fully updated 15th edition
includes new chapters on the HRM role of line managers, evidence-based
HRM, e-HRM and the gender pay gap, further case studies and updated
content covering the latest research and developments. Armstrong's
Handbook of Human Resource Management Practice is aligned with the
Chartered Institute of Personnel and Development (CIPD) profession map
and standards and is suited to both professionals and students of both
undergraduate degrees and the CIPD's level 5 and 7 professional
qualiﬁcations. Online supporting resources include comprehensive
handbooks for lecturers and students, lecture slides, all ﬁgures and tables,
toolkits, and a literature review, glossary and bibliography.

THE OXFORD HANDBOOK OF ORGANIZATIONAL SOCIALIZATION
Oxford University Press Thousands of employees begin new jobs each year.
What can organizations and individuals do to jump start the process of
learning and building connections? The Oxford Handbook of Organizational
Socialization provides cutting edge reviews of the research and practice of
organizational socialization as well as necessary future directions for this
ﬁeld.

EMPLOYEE TRAINING & DEVELOPMENT
McGraw-Hill Companies

CREATIVE ONBOARDING PROGRAMS: TOOLS FOR ENERGIZING YOUR
ORIENTATION PROGRAM
McGraw Hill Professional Revised, expanded, and up-to-the-minute—the
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leading guide to serving the modern organization's onboarding needs It's a
challenge overlooked by many: The need to bring recent hires into the fold,
smoothly, eﬀectively, and rapidly. And in this state-of-the-art multi-phased
guide to integrating new employees into an organization, Doris Sims,
longtime HR and onboarding guru again redeﬁnes the expectations of what
eﬀective HR training and succession management can do for your business.
Fully updated with new case studies of best practices from successful
companies, Creative Onboarding is the edge your business needs. The
most complete resource for helping employees do their best work from the
minute they ﬁrst walk in the door, this book delivers an arsenal of high-end
strategies and skills, including: Activities and checklists to help focus your
onboarding eﬀorts Advice on designing and implementing programs for
employees at any level that mesh with existing organizational cultures The
latest tools, technologies that create programs with impact Ways to
measure results-and make positive adjustments on the ﬂy In today's hypercompetitive business environment, seamless onboarding is an absolute
necessity. And Creative Onboarding puts within easy reach the beneﬁts of
improved retention and performance, along with drastically reduced HRrelated overhead. Topics covered include: Designing New Employee
Onboarding: Companies Who Do it Right • New Tools and Technologies to
Make Your Program Fun and Memorable • Onboarding New Managers •
Onboarding FAQs • and more

INTRODUCTION TO HUMAN RESOURCE MANAGEMENT
A GUIDE TO HR IN PRACTICE
Kogan Page Publishers Introduction to Human Resource Management is a
comprehensive and accessible guide to the subject of HRM. Drawing on the
authors' experiences in both the public and private sectors, and
underpinned by academic theory, this textbook follows the logical
sequence of the employment cycle and shows how human resource
management plays out in practice. It covers organizational culture, the role
of the HR practitioner, HR planning, recruitment and selection, talent
management, L&D, motivation and performance, health and safety,
diversity and equality, employment law, change management and handling
and managing information. With a range of pedagogical features, including
contemporary case studies and review questions, Introduction to Human
Resource Management maps to the CIPD Level 3 Foundation Certiﬁcate in
HR Practice and is also ideal for foundation and undergraduate students
encountering HRM for the ﬁrst time. This fully updated 3rd edition has
been revised and expanded to include the rise of social media and erecruitment, the ideas of employer branding, onboarding and socialization
for attracting and retaining staﬀ, new methods for delivering learning and
development events and updates on legislation. Online supporting
resources include an instructor's manual and lecture slides.
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HUMAN RESOURCE MANAGEMENT FOR ORGANISATIONAL CHANGE
THEORETICAL FORMULATIONS
Routledge Change can take place in various forms, gradual or abrupt,
incremental or transformational. It is a requirement in modern day society
that everyone, whether at individual or organisational level, understands
the softer nuances of this concept and prepares for it. During scenarios of
change interventions, the role of human resources (HR) becomes highly
crucial, even as the perception towards it becomes ambivalent. This
volume delivers a holistic view on the role of HR in organisational change.
It is built on the various theoretical models of change and provides a
dramatic sequence of issues in change management to gain a big picture
thinking for HR managers and weaves through why, how and what
perspectives to change management. Human Resources Management for
Organisational Change oﬀers a comprehensive coverage of the changing
role of HR as it relates to organisational change theories and models,
strategy, changing business environment and implications, organisational
culture, leadership, resistance management, and high performance work
practices (HPWP) to support change management and cost of no-changers.
It is unique in that it covers the entire gamut of organisational change as
well as HR. It will be of value to researchers, academics, professionals, and
students interested in learning more about how organisational change can
improve productivity and human satisfaction as well as the systematic
approach to managing organisational change.

HUMAN RESOURCE STRATEGIES FOR THE HIGH GROWTH
ENTREPRENEURIAL FIRM
IAP This volume not only illustrates the research that is being done in the
area of human resources in entrepreneurial ﬁrms but it raises many issues
that exemplify the complexity of the topic. It is not a case of small versus
large ﬁrms. There are small established ﬁrms, small start-up ﬁrms and
small high growth ﬁrms. As pointed out by Alvarez and Molloy these ﬁrms
diﬀer with established ﬁrms dealing with risk while high growth ﬁrms deal
with uncertainty. These ﬁrms vary in ownership based on family ownership,
ownership by founder, or some type of privately held stock ownership.
These ﬁrms also vary based on how they handle people issues: structure
versus lack of structure; the traditional HR functional approach versus the
use of people management practices; person-job ﬁt versus personorganization ﬁt; ability and work experience versus integrity and
conscientiousness; work processes and bureaucracy versus agility and
adaptability; tasks versus roles; in-house professionals versus reliance on
third-party vendors; traditional pay versus variable pay; short-term
orientation of incentives versus long-term orientation of incentives; and
many more.
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CONDUCTING AN INSTITUTIONAL DIVERSITY AUDIT IN HIGHER
EDUCATION
A PRACTITIONER'S GUIDE TO SYSTEMATIC DIVERSITY
TRANSFORMATION
Stylus Publishing, LLC Implementing systematic diversity transformation
requires embracing all aspects of diversity—gender, sexual orientation,
disability, gender identiﬁcation, and other salient characteristics of
diﬀerence—as well as race and ethnicity. This book lays out a framework
for systematic and sustained diversity process that ﬁrst recognizes that
too many diversity initiatives have generated more statements of intent
than actual change, and that audits conducted by outside bodies
frequently fail to achieve buy-in or long-term impact, and are costly
endeavors. The authors’ framework identiﬁes nine dimensions that need to
be addressed to achieve a comprehensive audit that leads to action,
describes the underlying research-based practices, and oﬀers guidance on
ensuring that all relevant voices are heard. The process is designed to be
implemented by and within the institution, saving the considerable
expense of outside consulting and design. In addition, it oﬀers ﬂexibility in
the timing and sequence of implementation, and provides the means for
each institution to interrogate its unique circumstances, context, and
practices. This book provides a concrete process for data gathering,
analysis, and evaluation of institution-wide diversity eﬀorts through a
progressive, modular approach to diversity transformation. It provides
campuses with the ability to audit, evaluate, and analyze diversity
progress on the nine dimensions and prioritize areas of focus. Its
systematic, research-based approach supports continuous improvement
and proactively addresses accreditation criteria. The book is designed as a
collaborative tool that will enable every constituency on campus—from
boards of trustees, presidents, provosts, executive oﬃcers, diversity
oﬃcers, deans, department heads and chairs, administrators, HR oﬃcers,
faculty senates and staﬀ councils, diversity taskforces, multicultural
centers, faculty, and researchers—to identify processes and relationships
that need to change and implement practices that value and support the
diversity on their campuses, and undertake the transformation necessary
for institutional success in a changing world. The questions and guidelines
set out in this book will enable all stakeholders to: • Audit the progress on
each diversity dimension • Identify gaps between research-based practices
and current approaches • Tie diversity benchmarks to accreditation
frameworks and strategic plans • Chart the organization’s overall progress
in the development of comprehensive diversity initiatives leading toward
Inclusive Excellence • Prioritize institutional diversity initiatives based
upon a comparison of the current state and the desired state, availability
of resources, and the importance of each dimension in relation to
institutional diversity goals • Create a long-term strategy for diversity
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transformation that provides a concrete, research-based method for
auditing progress and future planning

THE WAR FOR TALENT
Harvard Business Press Divulging counterintuitive revelations about what
it "really" takes to attract, develop, and retain top performers, this is the
deﬁnitive guide to today's most urgent business dilemma.

PSYCHOLOGICAL CONTRACTS IN ORGANIZATIONS
UNDERSTANDING WRITTEN AND UNWRITTEN AGREEMENTS
SAGE Bringing together a wide range of theory from social and cognitive
psychology, organizational behaviour, organizational learning and the
management of change, this text draws useful conclusions about important
psychological processes.

SOCIAL MEDIA IN HIGHER EDUCATION: CASE STUDIES, REFLECTIONS
AND ANALYSIS
Open Book Publishers How does social media aﬀect working life in Higher
Education? How are universities harnessing its power to aid student
learning? This innovative collection brings together academics and those
working in professional services to examine these questions and more. The
diverse and expert contributors analyse the many ways social media can be
used to enhance teaching and learning, research, professional practice,
leadership, networking and career development. The impact of social
media is evaluated critically, with an eye both to the beneﬁts and the
problems of using these new forms of digital communication. This is the
ﬁrst volume to give such detailed attention to this area of high interest. Its
innovative approach extends to its creation, with contributors found via
their presence on Twitter. The short and impactful chapters are accessible
while retaining an academic focus through their application of relevant
learning theories and educational context. Social Media and Higher
Education is essential reading for any professional working in higher
education, including lecturers teaching education courses. It is also
signiﬁcant for researchers looking at more recent developments in the ﬁeld
and what it means to work in a modern higher education environment.

THE NEW LEADER'S 100-DAY ACTION PLAN
HOW TO TAKE CHARGE, BUILD YOUR TEAM, AND GET IMMEDIATE
RESULTS
John Wiley & Sons

THE AGILE ORGANIZATION
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HOW TO BUILD AN INNOVATIVE, SUSTAINABLE AND RESILIENT
BUSINESS
Kogan Page Publishers Given today's context of tough change,
organizations need to be able to innovate as well as develop and
implement strategy quickly and eﬃciently. The key to this is agility - a set
of capabilities that can help organizations to rapidly adapt to changing
circumstances. At the same time, resilience is also essential if beneﬁts are
going to endure over the longer term and if employees are to be kept on
board. The Agile Organization focuses on how to build both agility and
resilience at individual, team and organizational levels. It draws on a
wealth of research, including the lived experience and learning of
managers and HR and organization development (OD) professionals to
show how it is possible to 'square the circle', becoming more sustainably
agile while also enhancing employee engagement and resilience. The Agile
Organization showcases the latest thinking - new organizational models,
ground-breaking themes and case studies - that illustrate how
organizations are addressing the challenge of developing organizational
agility. Packed with helpful checklists and practice pointers, this book is a
'go to' guide for senior leaders and managers, HR and OD specialists who
want to help bring about organizational transformation and create the new
resiliently agile 'business as usual'.

3D LASER SCANNING FOR HERITAGE
ADVICE AND GUIDANCE ON THE USE OF LASER SCANNING IN
ARCHAEOLOGY AND ARCHITECTURE
The ﬁrst edition of 3D Laser Scanning for Heritage was published in 2007
and originated from the Heritage3D project that in 2006 considered the
development of professional guidance for laser scanning in archaeology
and architecture. Publication of the second edition in 2011 continued the
aims of the original document in providing updated guidance on the use of
three-dimensional (3D) laser scanning across the heritage sector. By
reﬂecting on the technological advances made since 2011, such as the
speed, resolution, mobility and portability of modern laser scanning
systems and their integration with other sensor solutions, the guidance
presented in this third edition should assist archaeologists, conservators
and other cultural heritage professionals unfamiliar with the approach in
making the best possible use of this now highly developed technique.

THE FOURTH INDUSTRIAL REVOLUTION
Penguin UK The founder and executive chairman of the World Economic
Forum on how the impending technological revolution will change our lives
We are on the brink of the Fourth Industrial Revolution. And this one will
be unlike any other in human history. Characterized by new technologies
fusing the physical, digital and biological worlds, the Fourth Industrial
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Revolution will impact all disciplines, economies and industries - and it will
do so at an unprecedented rate. World Economic Forum data predicts that
by 2025 we will see: commercial use of nanomaterials 200 times stronger
than steel and a million times thinner than human hair; the ﬁrst transplant
of a 3D-printed liver; 10% of all cars on US roads being driverless; and
much more besides. In The Fourth Industrial Revolution, Schwab outlines
the key technologies driving this revolution, discusses the major impacts
on governments, businesses, civil society and individuals, and oﬀers bold
ideas for what can be done to shape a better future for all.

LEADING ORGANIZATIONS
TEN TIMELESS TRUTHS
Bloomsbury Publishing Oﬀering leaders and senior managers the answers
to critical questions on organizational design and management.

HUMAN RESOURCE MANAGEMENT
PEOPLE, DATA, AND ANALYTICS
SAGE Publications, Incorporated Human resources is rapidly evolving into a
data-rich ﬁeld but with big data comes big decisions. The best companies
understand how to use data to make strategic workforce decisions and
gain signiﬁcant competitive advantage. Human Resource Management:
People, Data, and Analytics by Talya Bauer, Berrin Erdogan, David
Caughlin, and Donald Truxillo introduces students to the fundamentals of
talent management with integrated coverage of data analytics and how
they can be used to inform and support decisions about people in an
organization. Features tied to SHRM competencies and data exercises give
readers hands-on opportunities to practice the analytical and decisionmaking skills they need to excel in today’s job market. Engaging examples
illustrate key HRM concepts and theories, which brings many traditional
HRM topics concepts to life. Whether your students are future managers or
future HR professionals, they will learn best practices for managing talent
across the lifecycle in the changing workplace.

REINVENTING ORGANIZATIONS
A GUIDE TO CREATING ORGANIZATIONS INSPIRED BY THE NEXT
STAGE OF HUMAN CONSCIOUSNESS
Lightning Source Incorporated Every time humanity has shifted to a new
stage of consciousness in the past, it has invented a new way to structure
and run organizations, each time bringing breakthroughs in collaboration.
The organizations researched for this book have already "cracked the
code." Their founders have fundamentally questioned every aspect of
management and have come up with entirely new organizational methods.
This book describes in practical detail how organizations large and small
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can operate in this new paradigm.

KIRKPATRICK'S FOUR LEVELS OF TRAINING EVALUATION
Association for Talent Development
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